Scots Mile Productions


	Project Title:
	United Way Give-Next



	One liner:
	An informational short about the United Way Youth Philanthropy program



	Goal:
	Awareness for Give Next


	Message:
	Give Next: Teaching our youth the value of giving back
(through philanthropy and service to our community)

Major points:

· Teaching youth how to connect to their desire to make a difference 

· Educating students about vital role of non profits

· Finding future philanthropists

· Developing critical thinking in students

· Developing community involvement in students

· Developing leadership skills in students



	Concept:
	Similar to the Mile High United Way Reading Corp video http://www.youtube.com/watch?v=B6SDkfFVj-Y 

Preliminary approach:

· UWLC intro

· Program overview (interview or voice over)
· Making a difference (student footage)
· Vital role of non profits (site visit footage)

· Developing students critical thinking, community involvement, leadership

(classroom footage, site visit footage, award ceremony footage)

· Next generation of philanthropists (interview or voice over)



	Audience:
	· School administrators
· Teachers
· Donors



	Target venue:
	· United Way website



	Length:
	~3-4 minutes



	Target date:
	June/July 2013


	Assumptions:
	· Quality:
Professionally done - similar to UWLC video
http://www.youtube.com/watch?v=xpI6fcn9WiU&list=UUGeuHJPQPaxO4o7ukx-wsoA&index=2
· Music:
Royalty free background music as needed

· Aspect R:
16:9 

· Formats:
.mp4 files (in small, medium, and large sizes)

· Makeup:
none

· Costume:
none
· Logos:
to use UWLC guidelines
· Transition:
A consistent transition.

· Text:
A consistent text overlay of key points and voice over.


	Dependencies:
	· x



	Equipment:
	· Cameras: 
Sony PMW-EX1

· Lighting:  
No special lighting, reflector, possible back light.

· Audio: 
Shotgun for classroom and volunteer.



Lapel wireless microphone for quotes and sponsors.



	Legal:
	· Signed releases from anyone on camera

· Signed releases from anyone speaking (voice over)



	Budget:
	· Assuming the expected project size, volunteer the effort.

· Out of pocket: Transportation costs, media


	Locations:
	· Schools (classroom project, aware ceremonies)

· Agencies (site visits, volunteer projects)

· United Way (Donors, Sponsor - Bohemian Foundation)



	Footage:
	· Award ceremonies (Poudre High School and Lesher Junior High School)

· Agency site visits

· Classroom visits

· Project (volunteer) work

· Gordon Thibedeau (UWLC CEO)

· Cheryl Zimlich (Bohemian foundation contact)

· Christine Chin (contractor for UWLC, former Coloradoan publisher, impetus)

· Sponsors (Otterbox, Woodward Governor)



	Music:
	Possible music (royalty free) from Smartsound/Sonicfire:

· Single cell heaven
· About to fly

· A little faith

· Places I’ve been

· Nice work

· Sandals



	Schedule:
	Intent is to have the work completed in June/July 2013 (to be able to get footage of students before summer vacation) and to be ready for the new UWLC fiscal year.


	Contacts:
	· Jamie Suess



	Approver(s):
	· Adam Mozler


	Questions:
	· 

	
	


Storyboard segments

	Segment
	Description
	
	Time
	Notes / Talking points

	UWLC intro
	Intent: brand as UWLC program

Visuals:

· UWLC logo
	Must
	5
	UWLC logo.



	Program overview
	Intent: give overview of the program

Visuals:

· Give Next logo

· Interview w/ Christine C 

· Classrooms

· Site visits
	Must
	30
	Use Give Next logo.
Script needed.


	Making a difference
	Intent: show the program teaches youth how to connect to their desire to make a difference.

Visuals:

· Student footage

· Site visits
	Must
	30
	· Give Next provides students with opportunities to understand their role in addressing community and social issues

· Students learn and understand that their actions can have an impact towards the issues they care about

· Students learn they can make a difference in a variety of ways, including time (volunteering), talent (skills they posses), and treasure (money)

	Non profits
	Intent: show how the program teaches students the vital role of non profits.

Visuals: 

· Non profit footage

· Non profit clients
	High Want
	30
	· Students in the Give Next program learn about the nonprofit business sector and the role of nonprofits in serving society

· Students see that there are diverse issues nonprofits address
· Students see that nonprofits are more than groups just out trying to do good things, but that they also have to make strategic business decisions and raise revenue to do their work

	Critical thinking


	Intent: show how the program helps develop students’ critical thinking.

Visuals:

· Classroom footage
	Want
	30
	· One outcome of the Give Next program is to have the students develop and practice their critical thinking skills

· Students are led through a process of inquiry, analysis and reflection as they work to address complex social issues

· Students learn to make difficult decisions around awarding grants and are encouraged to use their own set of review criteria to make the decisions

	Community involvement
	Intent: Show students getting involved in the community.

Visuals:

· Site visit footage
	High Want
	20
	· As an experiential education program, Give Next allows students to put what they are learning in the classroom into practice through their community involvement

· Give Next provides students with opportunities to get involved in their community in meaningful ways

· The Give Next program also makes nonprofit leaders recognize the role young people can serve at their organization and in the community

· Give Next helps to channel the students’ energy, passion and creativity into productive activities

· Students have Fun and feel valued when they are involved in their community

	Developing Leadership
	Intent: Show how the program develops students’ leadership skills.  

Visuals: 

· Site visits

· Classroom

· Award ceremony
	Want
	20
	· Develop leadership skills by working closely with their peers and adults to make important decisions

· Practice being young leaders in their schools and in the community
· Are empowered to voice their ideas and have ownership in the entire Give Next process, including some students serving as their class ambassadors for the program

	Next generation


	Intent: Show how the program is developing the next generation of philanthropists.

Visuals:

· Award ceremony

· Interview (nonprofits, sponsors)
	Must
	20
	· Counter to what some stereotypes may imply, the current generation of youth are greatly concerned and passionate about issues in the world around them, and want to make a difference.

· Give Next is helping to direct their energy and idealism into developing the next generation of philanthropists and community leaders

· Give Next teaches youth that anybody can be involved in philanthropy

· Give Next shows youth that philanthropy not only requires financial resources, but also the investment of time and deliberate thought by people who want to make a difference

	Wrap up
	Intent: end on a compelling high note

Visuals: 

· Christine 
· Jamie
	High Want
	20
	Script needed.

	Credits
	Intent: Thanking sponsors
Visuals: 

· Bohemian logo

· student saying thank you
	Must
	5
	Bohemian logo or student saying thank you to Bohemian and other sponsors.

	Close
	Intent: wrap it up

Visuals:

· logos with URL
	Must
	5
	UWLC logo and Give Next logo.
Give Next URL.   www.give-next.org

	
	total
	
	215
	seconds
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